












Strategic Merchandising in the Enterprise





The enterprises advance the new product developments and the new business buildings by
the introduction of the technological innovation. This study is related to THE STRATEGIC
SEARCH METHOD OF MERCHANDISING, which is composed by three factors [Manage-
ment strategy , Tecnology development power , Marketing power]. The search method which
leads enterprise domain going in the future- the product development power, the tecnology
development power, the sale power, the marketing power, and so on-is really strategic.
Then we explain easily about THE ELECTRONIC CIRCULATION SYSTEM build by the
search method.
Contrary to the conventional complicated distribution system , THE ELECTRONIC CIRCU-
LATION SYSTEM can bring a great benefit socially, as a system where the goods are dis-
tributed directly from a manufacturer to the consumer.
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